Human Rights

Amazon is committed to ensuring the people and
communities that support our entire value chain
are treated with fundamental dignity and respect,
and we strive to ensure the products and services
we provide are produced in a way that respects
internationally recognized human rights.

!
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Our Approach to Human Rights
Our approach is informed by international standards: we respect and support the United
Nations Guiding Principles on Business and Human Rights, the UN Universal Declaration
of Human Rights, the Core Conventions of the International Labour Organization (ILO),
and the ILO Declaration on Fundamental Principles and Rights at Work.
Our human rights strategy has four pillars:
		
1 Strong Policies
		 Our efforts are anchored in policies that apply across all aspects of our business—from our own operations, to our supply
		

chain, to the communities in which we operate. In 2019, we codified our commitment to human rights in Amazon’s Global

		

Human Rights Principles, which underline the importance we place on embedding respect for human rights throughout our

		 business.
• Human Rights Principles
From the associates in our fulfillment centers, to the drivers delivering packages to our customers, to the factory workers
making the products we sell—people are critical to our mission of being earth’s most customer-centric company. These
values have been long-held at Amazon and codifying them into a set of Human Rights Principles demonstrates our
support for fundamental human rights and the dignity of workers everywhere we operate around the world.
• Supply Chain Standards
We set a high bar for ourselves and our suppliers. Our Supply Chain Standards detail the requirements and expectations
for suppliers in our supply chain and are grounded in principles of inclusivity, continuous improvement, and supply chain
accountability. We engage with suppliers that are committed to these same principles; suppliers commit to these 		
standards as a condition of doing business with us.
We are committed to consistently evolving and improving our approach. We continuously review our policies and, at least every
other year, conduct an in-depth benchmarking of our policies against international standards and evolving industry best practices to
identify areas for update and improvement.

		2

Embedding Human Rights Into Our Business

		In order to prevent and mitigate adverse impacts in the long run, we are committed to embedding human rights considerations
		

into decision-making across the company and into our policy and governance framework. This governance starts with the

		

Amazon Board of Directors, which appoints committees for oversight on specific issues. Among other duties, its Nominating and

		

Corporate Governance Committee oversees Amazon’s global environmental, corporate social responsibility, and corporate

		

governance policies and initiatives, and its Leadership Development and Compensation Committee oversees Amazon’s global

		

human capital management strategies and policies.
We are also building an employee training and engagement program to raise awareness of important human rights topics across
the company. For example, in 2019, we launched training on human trafficking and forced labor for employees in our logistics
network—educating our employees on how to recognize the warning signs of this criminal behavior.
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Human Trafficking Awareness
Amazon does not tolerate the use of child labor, forced labor, or human trafficking in any form—including slave labor, prison labor,
indentured servitude, or bonded labor—in our operations or value chain. We have detailed the components of this commitment
to combating human trafficking (also referred to as “modern slavery”) in our annual Modern Slavery Statement, our Supply Chain
Standards, and our Global Human Rights Principles.
We’re raising awareness through employee training and partnerships. As a global retail and technology company
employing hundreds of thousands of workers around the world, we recognize the responsibility and opportunity we have to
raise awareness among our employees through education and training on relevant human rights and social responsibility issues.
In 2019, we launched a human trafficking awareness program for employees around the world. In the program’s first phase, we
trained fulfillment network managers in our UK operations. In 2020, we expanded this training to teach employees across our
entire global fulfillment network to recognize signs of modern slavery using localized scenarios.
The training focuses on raising awareness and teaching employees how to identify indicators of modern slavery and report
concerns to appropriate authorities in a way that puts the interests of victims first. To develop the training, we relied on input
from organizations with expertise in modern slavery, including Verité, a recognized leader in global labor protections, and
incorporated videos and materials from the Gangmasters and Labor Abuse Authority (GLAA), a UK public agency focused on
investigating labor exploitation. In 2020, we expanded our English training module to cover more languages and are developing
region-specific training for our global employees. Our global security operations team has immediate response protocols in the
event of a suspected human trafficking related issue, regardless of where the issue arises.
In October 2019, we became an official corporate sponsor of Truckers Against Trafficking (TAT), an organization dedicated
to combating human trafficking in the trucking industry, and began incorporating TAT training modules into trainings for our
internal fleet of drivers to teach them how to identify and respond to potential victims of human trafficking. Our goal is to train
100% of our internal fleet of drivers on the Truckers Against Trafficking curriculum by the end of 2020.
Our social responsibility team regularly reviews and updates Amazon’s approach to human trafficking prevention and updates
executive leadership on our progress throughout the year.

3

Transparency and Stakeholder Engagement
We are committed to driving industry-wide best practices in human rights due diligence through increased disclosures
about our approach and expanding our stakeholder engagement.
In 2019, we published our first interactive supplier map that provides details on suppliers of Amazon-branded apparel, consumer
electronics, and home goods products. We expanded the map in 2020 to include additional suppliers and product categories,
and to include information on capacity building programs completed by individual suppliers. In 2020, we disclosed additional
information about our supplier assessment process and audit results, about our approach to worker engagement, and about
the goals we have set for ourselves on such topics as forced labor training and women’s empowerment. To continue to expand
our disclosures and transparency on these issues, we report against the UN Guiding Principles on Business and Human Rights
Reporting Framework.
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Engagement with external stakeholders is key to our human rights due diligence approach. We rely on experts and affected
rights holders to inform our approach and ensure our efforts have the intended impact. In the last year, we have built new
relationships with: the Better Buying Initiative to promote improved purchasing practices, Nest to improve conditions in the
handworker economy, the Amader Kotha Worker Helpline to provide access to grievance for workers in the Bangladesh
garment sector, Truckers Against Trafficking to train our drivers on how to identify victims of human trafficking, and Unseen to
support the UK Modern Slavery Helpline and Resource Centre. Through these partnerships we access invaluable expert input
to our work, helping us achieve greater impact on working conditions around the world.

4

Mechanisms to Address Risk
We are committed to identifying, preventing, and mitigating adverse human rights impacts, and are continuously working to
improve our approach.
In our supply chain, we assess and respond to risk by leveraging internal and external data, and guidance from external
stakeholders including industry experts, civil society groups, and non-governmental organizations. We use independent
auditors to verify compliance with our Supply Chain Standards though regular on-site inspections and confidential worker
interviews. We also recognize that audits alone are insufficient to drive long-term change across industries. We are exploring
new ways to encourage improvement in worker protections, including supplier capacity building programs, worker trainings,
and collaborations with other brands and civil society.
Within our own operations, we have teams dedicated to assessing and addressing risk to our employees. Those teams focus
on employee engagement—establishing open communication with our employees around the world and providing them
with meaningful grievance mechanisms and avenues for dialogue with leadership. We are dedicated to building a diverse
and inclusive workplace, where every employee feels comfortable sharing their unique perspectives and is supported in
growing their career. And, we are obsessed with keeping our employees safe while on the job. We are working relentlessly to
innovate and create new industry benchmarks for health and safety.
We know we have more to do—we are committed to continuously widening our lens to better understand the potential
human rights impacts of our business. In 2020, we are partnering with sustainability and human rights consulting firm Article
One Advisors to identify salient human rights risks across our business. The UN Guiding Principles Reporting Framework
recommends this systematic review of risks as a way to prioritize a company’s work on human rights. The results will help us
prioritize and design human rights impact assessments—deep dives on specific products, regions, or risk areas, which we will
communicate to customers and stakeholders.		
			
O U R GOALS:

Launch a review of Amazon’s salient human rights risks by the end of 2020.
Execute our first human rights impact assessment by the end of 2020.
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Amazon Global Human Rights
Principles
We are committed to ensuring the people, workers, and communities that support
our entire value chain are treated with fundamental dignity and respect. We strive
to ensure that the products and services we provide are produced in a way that
respects human rights.
While it is the duty of governments to protect human rights, Amazon recognizes our responsibility to respect and
uphold internationally recognized human rights through the ethical treatment of our workforce and those within our
value chain. Guided by the United Nations Guiding Principles on Business and Human Rights, we commit to embedding
respect for human rights throughout our business. We continuously evaluate our operations and value chain to identify,
assess, and address salient human rights risks; engage key stakeholders; and prioritize key areas where we have the
greatest opportunity to have a positive impact on workers and communities. Our approach on human rights is informed
by international standards; we respect and support the Core Conventions of the International Labour Organization (ILO),
the ILO Declaration on Fundamental Principles and Rights at Work, and the UN Universal Declaration of Human Rights.
We are committed to investing in our employees, the workers who make our products, and the communities in which we
operate. These principles outline our approach to human rights across all aspects of our company.

Our Workplace
We endeavor to provide safe, inclusive, and respectful workplaces, in both our own operations and those throughout our
value chain.
Safe and Healthy Workplaces: We strive to be the most safety-centric organization in the world. We provide a
clean, safe, and healthy work environment. The health, wellness, and safety of our workers is our number one priority.
Everyone has the right to a safe and healthy workplace with appropriate rules and practices for reporting and preventing
accidents, injuries, and unsafe conditions, procedures, or behaviors.
Diversity and Inclusion: We are committed to diversity and inclusion throughout our business. We seek individuals from
all backgrounds to join our teams, and we encourage people to bring their authentic, original, and best selves to work.
Equal Opportunity: We are committed to ensuring that all workers are treated equally, and we do not tolerate
discrimination based on race, color, national origin, gender, gender identity, sexual orientation, religion, creed, the
presence of any physical, sensory, or mental disabilities, age, political ideology, pregnancy,
citizenship, migrant status, veteran status, ethnicity, ancestry, caste, marital or family
status, or other legally protected status in hiring and working practices, such as job
applications, promotions, job assignments, training, wages, benefits, and termination.
Our aim is to ensure employment decisions and actions are based only on business-
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related considerations—focused solely on an individual’s ability to perform the work, not their personal characteristics.
As outlined in our Code of Business Conduct and Ethics, we do not tolerate discrimination, violent and threatening
behavior, or harassment.
Freely Chosen Employment: We do not tolerate the use of child labor, forced labor, or human trafficking in any
form—including slave labor, prison labor, indentured servitude, or bonded labor—in our operations or value chain.
Employee Communication: We value worker feedback. We firmly believe it is in our employees’ and the company’s
best interests to continue our direct communications, and the best way to effect positive change is for our employees
to continue working directly with their managers throughout the company. We respect freedom of association and our
employees’ right to join, form, or not to join a labor union or other lawful organization of their own selection, without
fear of reprisal, intimidation, or harassment. We provide training to employees on topics covered within the Code of
Business Conduct and Ethics, including how to submit anonymous complaints to Amazon’s third-party Ethics Hotline.
We are committed to providing our employees with appropriate access to grievance mechanisms and remedial action.

Our Suppliers
We promote safe, inclusive, and respectful workplaces with our third-party suppliers and service providers. We seek
suppliers committed to these same principles. Amazon’s Supply Chain Standards set forth requirements governing labor
standards and working conditions. We implement this commitment through dedicated programs that communicate our
expectations to the third-parties we work with, monitor working conditions where Amazon-branded products are made
or services provided, implement plans to address issues and make improvements where necessary, and engage with
stakeholders working to address specific and systemic issues.

How We Do This
Integration Throughout our Business: We expect and encourage everyone in our business to embed these principles
into their everyday work and provide employee training to raise awareness on them. We strive to evaluate and
understand the impact of each part of our business on human rights, to address and mitigate negative impacts,
and to invest in the people behind the products and services we provide.
Continuous Improvement: To ensure we are continuing to hold the highest standards, we continuously review our policies
and practices to ensure alignment with these principles and regularly provide updates on progress to senior leadership.
Collaboration: In support of these efforts, we value ongoing collaboration with a broad range of stakeholders, helping
us remain vigilant and aware of the potential impacts—both positive and negative—of our products and services on the
rights, interests, and well-being of our employees, customers, and communities around the world.
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Our Business
Amazon seeks to be Earth’s most customer-centric company. We are passionate builders guided by four principles:
customer obsession rather than competitor focus, passion for invention, commitment to operational excellence, and
long-term thinking. We bring these principles to everything we do, including how we approach human rights.
Our Operations: Amazon believes the people, workers, and communities who support our business should be
treated with fundamental dignity and respect. As of July 2020, we employed approximately 876,800 full-time
and part-time workers across the globe. We manage our operations, including the people working in them, in three
segments: North America, International, and Amazon Web Services (AWS). Our online and physical stores enable
hundreds of millions of unique products to be sold by us and by third parties. We source, manufacture, sell, and deliver
millions of products to consumers.
Our Products: Amazon Consumer Private Brands and Amazon Devices offer our customers products spanning diverse
categories including apparel, food and beverage, electronics, and home goods. Amazon’s suppliers are located around
the world and produce, manufacture, assemble, or provide goods or services that are sold and delivered to Amazon.
Third-Party Sellers: Third parties sell products directly to customers on Amazon.com spanning broad product categories.
These orders are either fulfilled by Amazon using our operations or shipped directly by the seller to the customer.
Fulfillment and Logistics: More than 250,000 full-time associates support our global network of fulfillment centers.
Amazon Fulfillment is where our employees, technology, and innovation come together every day to deliver for our
customers. Fulfillment facilities run multiple shifts per day, and employees perform a number of roles—from leading
teams to boxing up orders and shipping directly to our customers. We fulfill customer orders in a number of ways using
our transportation supply chain. We operate North America and International fulfillment and delivery networks and have
co-sourced and outsourced arrangements in certain countries. We also provide digital delivery and offer products in our
physical stores as well.
AWS: AWS offers over 175 fully featured services from data centers globally. Ours is the largest global infrastructure
footprint of any provider, and this footprint is constantly increasing. AWS teams around the world are building the
future. Our people solve a wide variety of technical challenges, always focusing on the customer. Millions of customers—
including the fastest-growing startups, largest enterprises, and leading government agencies—trust AWS to power their
technology infrastructure.
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